
Welcome to the Online Marketing 21 class.  This is an online class which means that we do not have class meetings. In order to be successful in this class please read all the information and follow the instructions mentioned below.  Should you have any questions, please do not hesitate to contact the instructor at 818-571-9995.  

Class Meetings:  There are NO class meetings.

Time: Anytime within 5-weeks

Location:  Anywhere

****Textbook Required: “Basic Marketing” by Perreault and McCarthy 16th  or 15th editions, ISBN 0-07-252523 (15e) or 978-0-07-352980-6 (16th e). Please obtain book immediately as this is a 5-week class.****

Student Learning Outcomes: 

1. The student will be able to analyze the SWOT analysis.

2. The student will be able to categorize all the distribution channels used in the marketing process.

3. The student will be able to diagram the 4 P’s in marketing and discuss their role to each other.

Office hours: Upon request.

	Week
	Reading
	Assignments
	Suggested Due Dates for all assignments
	Actual Due Date/No exceptions for all assignments 
	Points

	1
	Chapter  1 
	Read the chapter
End of Chapter 
Test: Chapter 1

Questions (EOCQ)
	7/20/08
	8/15/08

	20
10

	1
	Chapter 2
	Read the chapter 

Test: Chapter 2

EOCQ 
	7/20/08
	8/15/08

	20

10

	1
	Chapter 3
	Read the chapter 
Test: Chapter 3

EOCQ 

 Case Study #1: “McDonald’s Senior Restaurant”(#1)
	7/20/08
	8/15/08

	20
10
15

	2
	Chapter 4
	Read the chapter
Test: Chapter 4

EOCQ 


	7/27/08
	8/15/08

	20

10

	2
	Chapter 5
	Read the chapter
Test: Chapter 5
EOCQ
 
	7/27/08
	8/15/08

	20
10

	2
	Chapter 6
	Read the Lecture Notes

Test: Chapter 6

EOCQ


	7/27/08
	
	

	2
	Chapter 7
	Read the chapter 
Test: Chapter 7

EOCQ 

Case Study#2: “Now, Coke is no long “IT”
	7/27/08
	8/15/08

	20
10
15

	3
	Chapter 8
	Read the chapter 

Test: chapter 8

EOCQ 

	8/03/08
	8/15/08

	20

10

	3
	Chapter 9
	Read the Chapter 

Test: Chapter 9

EOCQ  

	8/03/08
	8/15/08

	20
10



	3
	Chapter 10

 
	Read the chapter 
Test: chapter 10

EOCQ  
	8/03/08
	8/15/08
	20

10



	3
	Chapter 11
	Read the chapter 
Test: chapter 11

EOCQ
	8/3/08
	8/15/08

	20

10



	4
	Chapter 13
	Read the chapter 
Test: Chapter 13

EOCQ  
Case Study#3: Marie’s Ristorante” (#8)
	8/10/08
	8/15/08

	20

10
15

	4
	Chapter 14
	Read the chapter
Test: chapter 14

EOCQ   
	8/10/08
	8/15/08

	20

10

	4
	Chapter 15
	Read the Chapter 
Test: chapter 15

EOCQ 
	8/10/08
	8/15/08

	20

10

	4
	Chapter 16
	Read the chapter 
Test: chapter 16

EOCQ 
Case Study#4: “Analyze your own Ad”
	8/10/08
	8/15/08

	20

10

15

	5
	Chapter 17

	Read the chapter
Test: chapter 17

EOCQ 
	8/15/08
	8/15/08

	20

10

	5
	Chapter 18
	Read the chapter
Test: chapter 18

EOCQ 
	8/15/08
	8/15/08

	20
10

	5
	Chapter 19
 
	Read the chapter 
Test: chapter 19

EOCQ   
	 8/15/08
	8/15/08

	20

10

	5
	Chapter 20
	 Read the chapter 

Test: chapter 20

EOCQ  
	 8/15/08
	8/15/08

	20

10


Grading Structure

End Of Chapter Questions (EOCQ)
190 pts. (19 chapters @ 10 pts. Ea. = 190 pts.)

Case Studies



60 pts. (4 case studies @ 15 pts. = 60 pts.)

Tests 




380 pts. (19 chapters @20 pts. Ea. = 380)
Total points 



630 points

Grading Scale

Grade


Points

A


630-567
B


566-504
C


503-441
D


440-378
F


377 and below

